INTRODUCTION

PHYS
The campaign must be physicianled (as opposed to payer/ government led). This is important to building and sustaining the trust of clinicians and patients. It emphasizes that campaigns are focused on quality of care and harm reduction, rather than cost reduction.
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The campaign must be patientfocused and involve efforts to engage patients in the development and implementation process. Communication between clinicians and patients is central to Choosing Wisely.
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Where possible, the campaign should include physicians, nurses, pharmacists and other health care professionals.
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The recommendations issued by the campaign must be evidencebased, and must be reviewed on an ongoing basis to ensure credibility.
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